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AWX

g

How it works Pricng  FAQs

Introducing awx
Seamless Travel,
Unmatched Adventure

travel group offering
for discerning individual and business travellers worldwide.
Seamlessly blockchain connected.

e
Go to AWX Marketplace

Q Search for Trips

Complex travel,
made way more simple.

hotels, dining, AWX offer
Utiising our proprietary AWX NFT memberships + booking system, you can travel
like a pro. No sweat.

= 1000's of travel experiences under one roof.
= Three Tiers of NFT depending on your required level of travel

= Easily book, trade and earn a wide range of travel

AWX - Premium Travel Concept

This was a conceptual task to produce a brand, NFT’s, fulll
Ul and copywriting for a travel concept called AWX.

The concept aimed to demystify NFT’s, and seamlessly
integrate them into a site that felt approachable yet
current.

Utilising recognisable aesthetics such as memberships
cards, the soft blue and simplistic illustrations -
constrasted with hits of 3D and a grainy blue gradient as a
visual device to tie together much of the output.

® On-demand booking support 24x7 - Powered by GPT-4

Check out some of our awx
exclusive experiences.

Short & Long multi-day trips expertly curated by our AWX Trip team
and travellers just like yourself to get the most out of every stay!

$2299 or 0.84eth $1499 or 0.65eth $1699 or 0.62eth

\gapor Lucerne in 2-days Osakain 3-days
Including flights, transfers, accomodation, exclusive Including fights, ransfers, accomodation, exclusive Including fights, ransfers, accomodation, exclusive.
dining experiences and more! dining experiences an d more! dining experiences and more!

Frequent Flyer?
Select amembership level
that suits your travel style.

Prices fisted in ETH / AUD. Taxes may apply.
By using program you agree to our terms and policies.

Concept Travel + NFT Brand + Ul + Copywriting



Aboutt us How it works Pricing FAGs Q_ Search for Trips ‘ Legin Connect Wallet

Singapore in 4-days
All-inclusive, with exclusive
experiences.

Uncover the beauty of Singapore, where the skyline of Marina Bay Sands
coexists with the traditional charm of Chinatown. Indulge in the delectable
street food scene, explore Gardens by the Bay, and soak in the diverse
cultural experiences that this city-state has to offer.

‘2299 - £0.84

Trip Summary:

$2299 or 0.84eth

B All-inclusive travel experience - Flights / Transfers / Accomodation

B Exclusive Dining Experience @ Basque Kitchen By Aitor

m  Entry to all Gardens by the Bay experiences Singapore in 4-days
Including flights, transfers, accomodation, exclusive dining

experiences and more!

B 4-days Accomodation at Marina Bay Sands

B Fast-Pass entry to Universal Studios

Purchase Singapore in 4-days

o
You're in good hands with our
Jowiruons Singapore in 4-days trip

et pulledt all of the Strings for this ane ta make swe you have the hest Singanare exper
passihlel Take alook al same of cur ravel pariners hefong bring Lhis Lnp Lagalher

4
- L E Be que Uﬂﬁ}su, BLACKLANE X
e g
MARINA BAY AIRLINES Kit e & m

$2299 or 0.84eth

Purchase Singapore in 4-days

EXPERENCES

AWX Concept Travel + NFT Brand + Ul




Allow yourecustomers
to order and pay right
from their seats.

And make more
in the process.




Benefits

« |mproves customer experience by allowing diners to order what
they want, when they want.

Compliments your current style of service by allowing your staff
to provide incredible dining experiences.

Increase customer spend and drive upsell without staff needing
to drive pressure.

Improve staff efficiencies.

Collect vital Data on your customers to help craft your delicious offering.

98% increase 1in 4 Customer

in sales on overstocked items after ' order twice per sitting, and on
using the Trending section of the N average all diners spend up to
digital menu . | 35% more!

“On busy nights the staff costs are where they should be, they have never been there b
We have around a 99% adoption rate and our customers love it.”

Sean Kierce, Venue Owner || |
Ladro TAP & Fitzroy.
- '«3f‘

¥ Chat with our local team

1300 992 650 hungryhungry.com weare@hungryhungry.com

Now onto the fun part,
choosmg your QR code.

Let rrie know 4 e 8l v will gt

Scan
to order

Totde 88

hungryhungry.com | Smart ordering for hot venues

Now onto the fun part,
choosing your QR code.

Now onto the fun part, .
choosing your QR code.

Lt rrve oy iz s o wooued like nct we will et thism printed for you,

Scan
to order

Tubin 83

Rectangle Low - 130uE0mm

hungryhungry.com | Smart crdering for hot venues

Let me know which design you would like and we will get them printed for you.

5({1:13..-4,54?”1#*”

CONDENSED

* SCAN HERE



USr?grg‘r,y Smart ordering for hot venues

\ = \ N :
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LR :
With beautiful digital menus, seamless Increase customer spend
. . . by an average of 35%
mobile ordering & online payments,
give your customers exactly what they \
want, when and where they want it. N
b Make real-time menu
alterations to keep the
kitchen running smoothly
\

How n fulfil order.
ow you can fulfil orders Provide a completely

contactless ordering
experience

K
in \e Stact g
° Sig to, | ettuce: %

a 2
1 patty, TO™ cial BUrES!

=
Cheddar, SP
| sauce, PICKIeS

$11.90

Doub\eStack
{es, Tomator |
ruce. eddar,Speua\ /
: \gurgersauce.P\ck\es |

. 1540

Bacon Bacon
7 patties pouble ??e
Cheddar ararmelts!
onion Mustard,

Sauce; pickles

The recipe for success

con.

Tomato

@ 247 Customer support

$16.90

\ : ' \ < \\ Z ¢ p ’
Venue partners puchess (Chicke™
N oo 70+ Team, Melbourne HQ

3
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(hristimas Ad-Vend #5

“1GOULD FLY T0 SPACE AND
IT WOULDN'T IMPRESS NANNA™

THIS SHOULD.

Chrislimas 4d-Venl #29

“GIVING BOOZE IS
ACOPOUT”

COP THIS.

99
f BOTTLE

Dan Murphys - Christmas
Design + Creative Concept

Chrisfimas 4d-Vend #16

“INEED WINE MY IN-LAWS
HATE LESS THAN ME”

GO0D LUCK!

525

‘4§ DanMurphys

Chrislimas Ad-Venl #65

“I GIVE THE SAME BOTTLE
EVERY SINGLE YEAR™

THIS IS NEW.
AND AWESOME.

Chrislimas Ad-Venl #19

“T'M RUNNING OUT OF
TIME AND IDEAS”

HERE'S AN IDEA.

30 minute
Pick U

(luislinas Ad-Verd #9

“INEED WINE 50 600D MY

IN-LAWS CALL ME SON” IE

.
—
—
o

—
=T
—o]

Chaistimes Ad-Verd #21 M COOKING FO 3
“MUM ALWAYS SAYS MATCHING WINE'S
‘DONT GET ME ANYTHING'” 1S 51 CARE AR

WELL, SHE CAN GET IT THEN. / A\ LUCKILY, WE CARE.

-

13,
SDRCATE mr"-[

.
- I
Chrislinas Ad-Venl #18 10 RIS HO
“[y ' | .
\

0@l IRISTMAS DRINK
CHADSTONE BUY CHRISTMAS DRI
TRUE. GET IT DELIVERED. YEAH, CHEERS!

30 minute
Pick Up

DAVE B

—
T

—

e

JWN LONGNECK

: FORGET DAVE. GET
ONE FOR YOURSELF.

. 599

Chrislimens: 4d-Venl #42

“DAD’S JOB IS YELLING AT

THE BBO, NOT PAIRING THE WINE™

WEVE 60T
HIM COVERED.

pdy DanMurphys
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TR T SRR SIXPACK

— | e e HE DOESNT HAVETOWORK FOR

GET DAD SOMETHING e —
HE I.I. AIITIIAI.I.Y LIKE | =3 i

T P )

DanMurphys g

e V' GOZIER
EIVE HIM SllMETHING =R e

MORE GOMPLEX P

% GVEDADAGIT
THINCRMENDVELS ™ © (50 THATHTSHARDER

DanMurphys ‘ § e W!"HUHEEBLFBA[{S

Dhan Murphy

i Falher’
s Fal :# 5 e,

189 [ FIND DAD SOMETHING
T (N < NEATER

- Zanl THAN SHOE SHINE
ﬁET nnn s"METHINﬁ . I Dhan Murphys 85
ORE CLEAN GUT |

‘ ‘ - GIVE HIM SOMETHING
NOIHER SHAVING KIT . /7) ety

THAN NEW COLOGNE

DanMurphys ‘&) '

Lhian Murpliy

Fathers Day Concept + Copy
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Dan Murphys DanMurphy’s
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WELCOME TO
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FORMULA 1 ROLEX
AUSTRALIAN GRAND PRIX,

12 -15 MARCH’
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F1 Creative Pitch - F1Derland
Design + Creative Concept y 4
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" SERLANDS ReesLc

A PLACE WHERE
\AGIC HORSES
HQE REAL. P

A PLACE WHEREIT
RAINS CHAMPAGNE.

WELCOME TO

OErRLAND

A PLACE WHERE
GLASSES ARE MIADE
OF LEATHER.

Formula 1

WELCOME TO' ;

OET\’LAND

A PLACE WHERE

FAIRY DUST IS EDIBLE.

"~ DERLAND

A PLACE WHERE
YOU CAN SURF

WITHOUT WATER.

f"'Jn_-'-c'.'. —

C WELCOME TD

omLAND

A PLACE WIT
120 nnu.uom

EYES WATCHING

WELCOME TO

DERLA:ND

A PLACE WHERE
THE BASS DRIVES
AS FASTAS THE CARS,

Concept + Copywriting




"~ MFF Fashion
Culture Program

& Rollie Nation
presents

ol omry Aaen [enbig

Rollie Nation Misc Event + Sale Collateral



To end family violence we need to recognise how it starts.
It starts with a lack of respect for women.

Whether it’s just a joke or a passing remark, when a mate Wh kl n
says something about women that you think isn't right, While most young Australians today live at home with

let him know about it. Speak up, their parents until well into their 20s, government

’ ) — — funding for those in state care stops at just 18.
Staying silent means you accept what he said, and he ou o ome

getsdaw?tthith t“' b ust thi Unless their carers are willing to bear the cost of looking
ou don't have to say much, just something. care to 1 after them, it means vulnerable young people who have
already had difficult lives, often suffering physical and

This ladder presents the steps towards calling emotional abuse, are left to fend for themselves.
out sexist behaviour. Saying something is better
than nothing, but if you are confident in doing so,
and the situation suits, you should aim for actions | |

BEHA\II[]URS . WWhats the challenge?

[ ..
- Discrimination based l #n ih ez A (] l
- first 1 |
- iemale_leade_rship_and assertive S EX U AL SAYEIHgl]s’?yBEJH}NPHEHIBLBIEGIIiX\ﬁ%JHE | m o n t h s D D * |

personality traits being
treated diferently ’ H AR ASSMENT | alone o, o o, 0, |
| |
*
El -« 5 35% 46% 29% 28%
play a particular role because REPORTING THE have stayed in five or more of males and 22% of will be unemployed, will become l
PREGURSURS they are female ‘ BEHAVIOUR places, struggling to find females will be Around three times the parents.
- Rep and ici | a safe and secure i i i l

RESPECT

- Assuming someone should

. involved with the national average.
TU V I 0 LE N c E or [::hyslc:al contact place to live. justice system.
- Discussion of others’ sexual | |
activities and sexual roles outside
- Possessiveness of others and of a personal context SAYING SOMETHING PRIVATELY TO THE PERSON l_ e = _I
language around ownership of women - Manipulating others into ABOUT THEIR BEHAVIOUR AFTERWARDS
- Controlling others and limiting submissive roles . | . . . |
their freedoms Arrests are reduced from Homelessness is Education engagement is |
- ing and other i VI 0 LE N c E | halved, from | tripled from
behaviours | |

- Violence (includes slapping, hitting,

[ [
GIVING SUPPORT TO THE PERSON
grabbing writs, pushing and pulng) WHO WAS TARGETED AFTERWARDS | (o) | 'I 9 5 0/ | 9 o O/
(eg. bruises and scratches) | = o | | o | | o

itilisation is cut | cohol rug dependence

ON AVERAGE ONE uotmremmteer | |, ﬁ@ ﬁ?ﬁ% | ity | g s
I I

WOMAN A WEEK | 19.2% 1 2.5%

IS MURDERED BY  gmeresm ( |

HER CURRENT OR |
EXRARTNER | ::il;l:czgzceg%ggw Cost Benefit

ONCE YOU REALISE HOW SIMPLY IT CAN START, IT'S TIME TO START CALLING IT OUT | hatall young people. supperta change 1o helr st/ teritry.

deserve a place they the foster care governments should be for every extra $1 spent on extending

Australian women have [ | h -
experienced sexual violence. call home to at least  system for young doing more to ass!st out-of-home care to 21, society benefits by
| the age of 21. people to remain in  young people leaving $2 in reduced crime, mental health care,
[ . care until 21. care, to prevent hospitilisation and drug dependency.
A i n | . homelessness,
of Australian women have unemployment etc.
experienced physical
violence since the age of 15.

HOME
thehomestretch.org.au s T R E TCH

Moday So1Wou0d3 SS822Y anlojeq

For help, or someone to takk to, go to. Safe Steps Mens referral service VICTORIA FREE FROM FAMILY VIOLENCE ORIA
vic.gov.au/familyviolencesupport 1800015188 1300 766 491 cToRIA 1 FAMILY VIOLENG

Governmem

VIC Gov & Homestretch Behaviour Infographic Design
Chango.



A DECEMBER
TO REMEMBER

ONE MONTH. ONE CHANCE.
hody 1 if

PR

P G

$39,888°

WELCOME 7O THE NEW LEXUSRCF
ANDRCFTRACKEDITION  Expect out of this warld

performance designed to push boundaries. With a 5.01
naturally aspirated VE engine, an eight-speed sport direct

T H E L I M I T ahilt transmission, and a race-ready cockpit, the new Lexus
RC F is ycurs to control now. We've been expecting you

ASSEEN IN
VISIT YOUR LEXUS DEALER TO BOOK A TEST DRIVE TODAY, (
LEXUS OF DUBBO | 2-12 Bourke Street, Dubbo | PH 68818346 | lexusofdubbo.com.au r U T ro T MACOUANE T s R MIB ‘ D =y 4mi=
2 1 : oy EXPERIENCE AMAZING
5 ’ —
L =X 1=

165839122 | hauislporimacquaris coman
EXPERIENCE AMAZING

D UEXUS RETAIL CAMPAIGNS




BEER CONCEPTS




Ad Creative
+ misc work



Dan Murphys - Fathers Day

LANDING PAGE

Q

RELEVANT
LOCATIONS

DITA Y Y OUT YR
D-0-0O

Qe Wbk kg,

TONY WHITE'S
A WHISKY DAD

'Wi“

Price Receive all data. OOH
Information Product Convert into Digital
input into Dads’ names Brand & Retail. Social
Dan Murphy’s Location Spotify
Splash page.

This Father’s Day,
Dan Murphy’s want'’s to celebrate every dad.

So help us celebrate yours by letting us know
two simple things about him

Dad’s Name:
Dad’s drink of choice:

Gifting price range:

‘#' Dan Murphy's
gl phy

Qo Mm:glu;-'&k,% .

TONY WHITEIS
A WHISKY DAD

DanMurphys '

!
STARWARD
TWOFOLD
$69 rooa

STARWARD
MALT WHISKY
$99 roomr

/i

Hyper personalised Fathers Day



This script was written as a brand piece to promote the newly

released Lexus UX.
Janken

The game of “Rock, Paper, Scissors” originated in Japan. “Janken”,
as it is known, is entirely centred around the art and skill of
anticipation. Culturally perfect for launching our brand world in a
memorable way, with our UX at heart. The idea in this commercial
is that we follow the story of a young woman who's unbeatable at
the game of janken. She’s a master of anticipation, and this story

shows her infinite winning streak until she meets the UX.

O UEXUS  TELEVISION SCRIPTS

We open on a young girl standing next to her older brother in front of two bedrooms.

They play janken to work out who gets the bigger one.
VO:  She wins.

Fast forward a few years. She's on the sofa watching a Japanese cartoon, we see her father
change the channel to the news. They play janken.
The TV switches back to cartoons.

VO: She wins.

And as she grows up, she uses the game with her friends. We see her as a teenager, in the car
with a few friends, in a battle over who gets to put their music on. She wins. Music begins to play.

VO:  She always wins.

Fast forward again. She's at home with her partner, standing in front of a blank wall. They're both
holding swatches. She has a bright orange card, her partner has a blue one. They play janken. The
wall turns orange.

VO: She anticipates.
We see a montage of her hand continuing to win in different settings. Again and again.

VO:  She knows before they know.

She's out for sushi one night with a friend, and there's one roll left. They play. She wins. Smiling,
she grabs the roll.

VO:  There’s nothing like her.

They walk outside, laughing together, as she walks into a gap between two parked cars next to
the footpath. Headlights beside her ignite, startling her. She turns to face them. In front of her, are
the gorgeous headlights of the all-new Lexus UX. In fright and anticipation, she instinctively raises
a hand that forms a loose fist. We see a young man who owns the UX standing there with his
Smart Card, he raises his hand to apologise.

VO: Until now.

His hand looks like paper. Hers looks like a rock.Her anticipatory streak is finally over. She's met

her match. The Lexus UX.

VO:  We've been expecting you.
Super: We've been expecting you.
Endframe/logo: Lexus. Experience Amazing.



There’s better
things to do
with your
morning than
wait here.

Uber Business.
Less time waiting.
More time working.

By integrating Uber into the inflight entertainment system for business travellers, it would allow a much more seamless
transfer experience from the plane right into work, for business people who opted not to utilise this system, digital display

around the airports could be used to compare waiting for a Taxi or an Uber.

Uber INTEGRATED CAMPAIGN PUSH



Working session with team Guests Rooms

Thu, January 5, 12:00pm — 12:50pm
" Show available rooms only

Event details Find a time
Suggested rooms
Where Forest-owl (7) Chromebox for meetings, Nara Deer (4) Chromebox for meetings, Brown Bes B Forest Owl (7) Chromebox for
map meetings
Video call Add video meeting details fE37 Nara Deer (4) Chromebox for
Meetings
Calendar Inga K
Description ; ) T
13 Dlsc_:uss last week's action items Hoolcan
2. Assign owners for next steps
. Uber
99 Macquarie Street — 82 Fitzroy Street
1:12 Departure 1:25 Arrival
UberX UberXL @ Comfort
Confirm Uber Comfort
Eventcolor | | |l ] 1 |
Notifications | Email ¥ 10 | minutes 3

'N'otiﬂ'cat'ioné' 10 mi'nutesé

Integrating Uber business accounts into the google calendar system will allow users to book Ubers in advance with all of the

required information already prefilled. Taking into account current traffic and road conditions.

Uber GOOGLE CALENDAR INTEGRATION
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Rollie Nation - In-store Design + Gallery Curation




Eco - Plastic Bottles Eco - Coffee Shop Eco - Thrifting Eco - Powerlines

Rollie Nation - Eco By Rollie \, 2Rl _ A © Concept / Creative Direction



https://player.vimeo.com/video/788538763?autoplay=0&loop=0&transparent=0
https://player.vimeo.com/video/788538893?autoplay=0&loop=0&transparent=0
https://player.vimeo.com/video/788538834?autoplay=0&loop=0&transparent=0
https://player.vimeo.com/video/788538733?autoplay=0&loop=0&transparent=0

WEEILHEEGYIMEES G
T HE GlEN TekgR G ALACTIC TEST DRI VE

CLICK TO PLAY

(D UEXUS  CREATIVE / DIRECTION


https://www.youtube.com/watch?v=UQwdUuM3Y_s

FEATURING RE-DESIGNED WEEKEN.DER AND DERBY STYLES
maADE MINDFULLY By ROLLIE NATION witH RE-USED, RECYCLED anD REIMAGINED
MATERIALS AS A FIRST STEP TOWARDS A MORE SUSTAINABLE FUTURE.

Rollie Nation - Eco By Rollie
Design + Creative

- *
r o" Ie the Beautiful bunch” %
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Design + Bespoke Typography
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Say gday!

0400725757
info@thomaswhitedesign.com





